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The izzit.org® teacher ambassador program'’s aim is to build a dynamic, collaborative
network of educators dedicated to providing impactful content and teaching tools that
foster exceptional student learning experiences.

The program is made up of a group of K-12 educators who have shown expertise
in conducting professional development workshops and creating original content in
economics, entrepreneurship, civics, and humanities.
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) For 25 years, one belief guided
hrls %]ker my teaching: teach students how
to think, not what to think. That
Q meant encouraging students to
eaCherS look beyond the textbook, examine
evidence, and consider different

perspectives before reaching their
own conclusions. I never revealed

where I stood on issues, which often led students to spend the entire year trying to “figure
me out.” I considered that a success because it kept the focus on their thinking, not mine.

A few years ago, my class explored whether Gilded Age industrialists should be considered
“robber barons” or "captains of industry.” Students examined evidence from different
sources and perspectives, then reached their own conclusions. Recently, a conversation
with a former student brought that lesson back to mind. When the topic came up in another
class, where only one perspective was presented, he shared evidence he remembered
from our lesson to offer another point of view. His teacher did not welcome the differing
perspective and questioned whether he had any morals.

We laughed about it when he told me, but his story stayed
with me. He had done exactly what I had hoped: weighed
the evidence, considered another viewpoint, and thought
for himself. It was a simple reminder of the importance of
teaching students critical-thinking skills and giving them
opportunities to put those skills into practice.

Creating those opportunities starts with giving teachers
the right resources. That is what I value about izzit.org.
Its videos, lessons, current events, and discussion-based
materials give teachers practical tools to spark curiosity,
encourage critical thinking, and introduce students to

perspectives.

After 25 years in the classroom, I know firsthand how valuable
the right resources can be. Having the opportunity to now share
izzit.org's resources with educators across the country allows me
to help more teachers create these kinds of meaningful learning
experiences for their students.

Christy Walker
Mississippi
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izzit.org teacher ambassadors play a vital role in expanding our footprint among
K-12 educators. By partnering with passionate teachers who champion our materials,
like izzit.org's 45-Minute Lessons, we are building brand awareness, strengthening
institutional trust, and positioning izzit.org as an essential classroom asset. This powerful

network of master educators multiplies our impact in the classroom, ultimately equipping
students with the skills they need to succeed.

izzit.org teacher ambassadors totaled 21 master teachers at the end of the
academic year, and to date, izzit.org has trained 35 ambassadors.

2.6 million izzit.org video views on YouTube during the fiscal year, out of 11.7 million
all-time video views.

izzitEDU YouTube channel subscribers increased 10% last fiscal year, now totaling
37,500 subscribers.

459,262 registered users since inception through fiscal-year end.

18,535 total 45-Minute Lesson downloads in the 2025-2026 school year, more than
40,000 downloads since this built-by-teachers-for-teachers product was launched
at the start of the academic year in September 2024.

42.9% of educators downloaded additional resources in the 2025-2026 school year.
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FY 2025-2026 Revenue and Expenses
Revenue $599,227

izzit.org received financial support

Program Services $777,162 from Free To Choose® Network this

fiscal year to fund an operational
Management and General $126,694 deficit. This amount was contributed
to izzit.org in the form of debt

Fundralsmg forgiveness.

Total Expenses $975,453
izzit.org Board of Directors izzit.org Team
Anthony Muhlenkamp Lawrence Berlin Rob Chatfield Marley Behrendt
(Chairman) Wilmette, IL CEO Education Content
Bradford Woods, PA Specialist

) David Jorgensen Joe DiFiglia
CY“thlﬂ ?ader (retired June 2026) President Daniela de Leon Arriola
(Vice-Chairman) Portola Valley, CA Marketing Manager
Annandale, VA Rob Sanchez

. Stephanie Giovanetti Lips Director of Educator Mike Hanel
:?E'gr* ik Falls Church, VA Outreach Graphic and Web
Desi

Fort Lauderdale, FL Chris J. Rufer Christy Walker S
Joe Difiglia Sacramento, CA gducgtli.o: S Taylor States
(President starting July 1, Andrew Walters peciis TeaCh.er hocsoce]
2026) S. Pasadena, CA Coordinator

Eatontown, NJ
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Donate today: . Make checks payable to:

Q= O Platinum
www.izzit.org/donate Transparency

2026

2501 West 12th Street.+ Box 614

[ ) o
I Z Z I t Erie, PA 16505 + (888) 242-0563

.org® www.izzit.org « ask@izzit.org

For more details, contact wer |
VP of Development s Ll Candid.
joy.stoddard@izzit.org =T -



